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2. Research Topic

’ Developing Design Guidelines
e for Weather Applications

“The participants’ user experience interacting with
mobile weather applications differs significantly from

their user experience on weather websites.”
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¢ User Study
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¢ Results: Interview
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¢ Results: UEQ

UEQ - Mobile Application
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¢ Results: UEQ

Mean Values — Mobile Application
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a8 Results: Participant’s Feedback
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Notify only if
there would be
awarning, but
not for normal
weather
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| Guidelines:

Features
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“l was annoyed by
the news and videos.
| wouldn't want that.”

“The ‘Liked Videos’

and News section

was confusing and
distracting.”

“I don’t want the
‘News’ section.”




| Guidelines: Notifications

None Semi-Regular
“No, notifications are “Yes, especially if it shows
annoying.” that rain is starting.”
(o) | 02 03 04
Extreme Conditions Regular

“Notify only if there
would be a warning, but
not for normal weather.”
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“Notification about general

weather information in the
morning.”



Limitations

o). Usecase of the
W Weather Applications

u Not enough order
N randomisation
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>

Using existing weather
mobile app and website
instead of prototypes

Ads on the website
were too distracting




© Summary

Research Topic
Developing Design
Guidelines for Weather
Applications

Key Takeaways

Formulated a set of
Guidelines for designing
an ideal Weather
Application
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User Study

Semi structured
interview to get insights
from participants on
Weather Applications

Analysis

Did quantitative and
qualitative analysis on
the responses of the
participants




